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Qualify the effectiveness and sales
impact of all activities.
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using advanced statistical models.

Run simulations and optimizations
to adjust marketing spend for
improved results.
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Ipsos SSM

Your Commercial Innovation Partner for Next Growth

Business
18,000+ emplo

90 markets‘around the> ‘?}

ees worldwide,serving 5,000:- clients

About Strategy3-MedTech BU

Ipsos’s Business & Growth Consultancy
Focus on MedTech and Healthcare
Approach every challenge through three lenses

Solutions from Discovery to Activation

1
Strategy Led

Digital Marketing Transformation

= Digital Marketing Foundation
= Digital Marketing Excellence
=  Market Intelligence

N Process Management Operation Capability
g Business Process ﬁm Organization design
"o Management Process Change Leadership
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